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Presentation Notes
Energy drinks are beverages that contain large doses of caffeine (48 to 500 milligrams per drink) and other legal stimulants.  

By comparison, an 8-ounce cup of regular coffee typically has 100-150 milligrams of caffeine. 

There are alcoholic and non-alcoholic varieties of energy drinks.

These drinks are marketed to people under 30 years of age. 



Acknowledgement:

Much of the information and graphics in this presentation was compiled by the Marin Institute and the Pacific Institute for Research and Evaluation (PIRE).



PIRE is one of the nation's preeminent independent, nonprofit organizations focusing on individual and social problems associated with the use of alcohol and other drugs. PIRE is dedicated to merging scientific knowledge and proven practice to create solutions that improve the health, safety, and well-being of individuals, communities, nations and the world. The Institute has a significant national presence in the area of prevention, with funded research projects at its ten research centers located around the country.  Learn more at www.pire.org.



The Marin Institute works to reduce alcohol problems through environmental prevention and provides concerned individuals, public health organizations and the media with accurate information on alcohol problems, alcohol industry practices, and successful prevention strategies. 

Their web address is www.marininstitute.org.
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Alcohol Related Crashes per Licensed Driver

Highest Age Group     21-24

Second Highest Age Group Under 21   (ILLEGAL DRINKING AGE)



Source:  MDT Traffic Safety Problem Identification FY 2009







FORMULA FOR GETTING KIDS HOOKED

start with
SUGARY SOFT DRINKS 

↓
add caffeine 

ENERGY DRINKS 

↓
add alcohol

ALCOHOLIC ENERGY DRINKS
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Energy drinks are the latest popular fad among America’s youth.

Alcohol producers take advantage of the popularity of non-alcoholic energy drinks they sell to youth. 

Energy drinks are popular in bars and clubs as mixers. Now consumers can find pre-mixed alcoholic energy drinks at their local convenience store or grocery store.

The producers of these drinks package their products so they are indistinguishable from non-alcoholic energy drinks.  

This makes it confusing to consumers, retailers, parents, law enforcement officers, and others.  A parent may not realize that the energy drink their youth placed in the grocery cart contains alcohol.

It also makes it easy for youth to disguise their usage.



PUBLIC HEALTH AND SAFETY CONCERNS:

Alcohol energy drinks should be considered as part of the following statistics:



Montana is ranked the highest in the nation for binge alcohol use among 12 – 17 year olds

Montana’s alcohol use in the past month age 12 -17 (21.86% compared to national average 16.58%)

Binge drinking = drinking 5 or more drinks in one session.

Cost of underage drinking in Montana = $274 Million (2006 study PIRE)

The $274 million is not only traffic safety related costs, but includes medically related programs such as treatment for alcohol addiction, counseling, etc.  	



Exploding Popularity 
of Energy Drinks 

• 500 new energy drink products 
introduced worldwide in 2006

• Energy drink sales = $3.2 billion

• 31 percent of 12- to 17-year-olds 
are regular consumers v. 22 
percent of 25- to 34-year-olds
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The energy drink market is youth driven:

1 in 3 teens use energy drinks compared to 1 in 10 adults

Youth consumption is rapidly increasing.

Energy drinks help teens augment their rebellious image – legally.

The marketing includes fun names and slogans like "party like a Rockstar.”

Some are named after illegal drugs or drug activity, such as Rehab, Shoot-ups, Cocaine or Ecstasy. The drink Chronic comes with a parental advisory, saying it is an "explicit drink." 



The issue of caffeine:

Caffeine stimulates the central nervous system. 

A John Hopkins University study in 2003 shows that the average daily intake of caffeine a day is 280 milligrams. Simply drinking 100 mg a day can lead to physical dependence and feelings of withdrawal.

A 12 oz. can of Coca-Cola has 31 mg of caffeine, while a Pepsi has 35 mg.  By comparison, an 8 oz. can of Red Bull has 80 mg of caffeine; a 16 oz. Rockstar has 160 mg of caffeine.  A 16 oz. Wired has 344 oz. of caffeine. Fixx has 500mg of caffeine in its 20 ounce bottle. 

A 16 oz. can isn't very large and teens and 20-somethings often drink more than one can, leading to a significant caffeine intake.



Energy drink companies have a three-point-plan for targeting youth (go to some of the energy drink web sites it will be apparent who is being targeted):

1) create brand confusion with nonalcoholic versions

2) provide a cheap alternative to mixing energy drinks with alcohol

3) deploy youth-friendly grassroots and viral marketing



Brand Confusion 
Which Contain Alcohol?

Presenter
Presentation Notes
Red arrows demonstrate which energy drink contains alcohol.



Many people aren't aware that some energy drink manufacturers have adding alcohol to some of their products.  The cans look strikingly similar to the ones that don't have alcohol, so it’s easy to see why parents, and even store owners and clerks selling the beverages, might have hard time telling the difference. 



Brand Confusion 
Which Contain Alcohol?
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Again, red arrows show which energy drinks contain alcohol.



Rockstar Brand Confusion
“This new line of 
alcoholic beverage 
product is extremely 
similar in look and 
feel to the popular 
energy drinks that 
contain no alcohol.  
Youth are at risk 
when clerks and 
retailers cannot 
differentiate between 
nonalcoholic and 
alcoholic beverages 
being sold.”

-- Chris Lilly, Kentucky Alcoholic Beverage Control

(May 2007)
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Alcohol content by volume is significantly higher than a normal beer; in some cases twice as much. 

A typical beer has 5% alcohol.  Alcohol energy drinks contain 6-10% alcohol.

These drinks are popular with underage drinkers because of their taste, effect, and low prices.  					

These products do not taste like alcohol and the alcohol flavor is masked.

Anyone can unknowingly purchase an energy drink containing alcohol--– leading to unintentional drinking and driving.



Only non-alcoholic brands have 
nutrition facts and ingredients listed

Presenter
Presentation Notes
The alcohol drinks do not need to have ingredients listed.



A quick and easy way to know the difference between an alcohol-containing energy drink and a non-alcohol energy drink is to rotate the can.  The non-alcohol energy drink will list the ingredients and display the nutrition table.



Most of the Time Alcohol Brands Cost Less
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Presentation Notes
Most of the time alcohol drinks cost less that non-alcoholic energy drinks as depicted in this chart.



The price-conscious consumer will automatically be drawn to the lower cost (alcohol-containing) item.



Alcohol-containing energy drinks are taxed as malt beverages (beer) rather than as distilled spirits (hard liquor).  The taxes on beer are much lower than the taxes on hard liquor.



Non-alcoholic energy drinks constitute a rapidly growing segment of the beverage market.  These beverages are particularly popular with teens and young adults.  This rapid rise in popularity is now fueling the market of alcoholic energy beverages. 



Viral Marketing

“We spent a significant amount of budget 
on Internet-related activities. We invited 
consumers to comment on the Web site 
and post comments without editing them, 
creating a community of Sparks users 
who shared ideas and experiences.”

Minott Wessinger, inventor of Sparks
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Energy drink companies target youth using non-traditional forms of internet advertising.

This keeps the marketing off the parental radar.

Companies like Sparks Energy Drink company encourages website comments from their energy drink users (see next slide for example).





Viral Marketing – Sparks Website
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Example of Sparks Energy Drink Website.



Sparks on MySpace 
Sparks Pals Chat Group

“We all know that 
sparks is the ..1 
alcohol + energy 
hybrid drink of all 
time, now we have 
a group to share 
this knowledge. 
About time!”
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Non-traditional forms of internet advertising include Myspace and Facebook.                                                          

These are less visible to adults and parents than the traditional forms of advertising on television and print ads. 



Sparks on Facebook 
Chat Groups

• Drink Sparks, Die 
Young

• Sparks Addicts 
Anonymous

• Sparks baby! 

• I drink Sparks every 
day of my life
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Alcoholic energy drinks should be considered in the context of some statistics regarding underage consumption of alcohol in Montana: 

Montana’s binge alcohol use in the past month among age 12 -17 was 15.25% - compared to national average 10.10% (Substance Abuse & Mental Health Service Administration – Office of applied Studies, national survey on drug use and health – 2005 & 2006)

Montana ranked the highest

Cost of underage drinking in Montana - $274 Million (2006 study by Pacific Institute for Research and Evaluation)

Montana ranked 5th highest

Montana’s alcohol use in the past month among age 12 -17 was 21.86% - compared to national average 16.58% (Substance Abuse & Mental Health Service Administration – Office of applied Studies, national survey on drug use and health – 2005 & 2006)

Montana ranked 4th highest



http://www.facebook.com/photo.php?pid=31753844&id=39605272&op=1&view=all&subj=2411348834&aid=-1&oid=2411348834


Public Health Implications

• Alcohol + Caffeine  = “Wide awake drunk”

• Caffeine masks alcohol’s intoxicating 
effects, promotes risk taking

• Youth most likely to take risks
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What happens when energy drinks are combined with alcohol?�Energy drinks contain a high level of caffeine.  Both caffeine and alcohol act on the central nervous system, but in different ways—caffeine acts as a stimulant, alcohol as a depressant.



This caffeine-alcohol combination carries a number of dangers:

Fatigue is one of the ways the body normally tells someone that they've had enough to drink. Because energy drinks are stimulants, people stay awake longer and do not report feeling as drunk.  This means a person can drink more before passing out and may be less likely to stop drinking because they feel drunk.  By consuming more alcohol, people are more likely to suffer dehydration and alcohol poisoning. 

Both caffeine and alcohol are diuretics, so drinkers can get severely dehydrated.  Dehydration can hinder the body's ability to metabolize alcohol and will increase the toxicity, and therefore the hangover, the next day.

Once the stimulant effect wears off, the depressant effects of the alcohol will remain and could cause vomiting in one’s sleep or respiratory depression. 

The large amount of sugar found in many energy drinks speeds up the absorption of alcohol, which gets people drunk faster, in the same way drinking on an empty stomach would.

The stimulant effect can give a person the impression they aren't impaired.  However, their blood alcohol concentration (BAC) is the same as it would be without the energy drink.  People may have faster reaction times and report feeling less drunk, therefore not realize how much their judgment is impaired.

This can lead to increased risk taking, with tragic results.  (See next slide for more details.)





Wake Forest / NC Study

Students who consumed alcohol with 
energy drinks were twice as likely to:
• be hurt or injured
• require medical attention
• ride with an intoxicated driver
• be taken advantage of sexually
• take advantage of someone else sexually

Presenter
Presentation Notes
In 2007, Wake Forest University School of Medicine did a study of over 4,000 North Carolina college students.



Although health officials have known for some time that energy drinks mixed with alcohol were dangerous, the study was one of the first to provide statistical evidence.  It showed that students who consumed these energy drink cocktails were about twice as likely to be involved in alcohol-related accidents and injuries than drinking alcohol alone. They were also more likely to be involved in sexual assault or drunk driving.



The author of the study concluded that:

Mixing caffeine (a stimulant) with alcohol (a depressant) is like getting into a car and stepping on the gas pedal and the brake at the same time.

Mixing powerful stimulants contained in energy drinks with depressants in alcohol could cause cardiovascular failures.

Only the symptoms of drunkenness are reduced.  Students can’t tell if they’re drunk or if someone else is drunk.  So they get hurt, or they hurt someone else.  



Researcher:  Mary Claire O’Brien, MD

Wake Forest University Baptist Medical Center, NC

To see the full study report, go online to http://www.udetc.org/documents/ResourceAlerts/CaffeinatedCocktails.pdf





Underage Alcohol Use

• Damages developing brain

• Causes impaired judgement                            

• Leads to future alcohol addiction
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Impaired judgement leads to poor decisions that can cause:    

Unplanned pregnancy

Sexual assault

Contracting sexually transmitted disease (including HIV/AIDS)

Driving or getting in the car with an impaired driver

The results can be life-altering.



Can also fuel arguments and misunderstandings, leading to fights, injury, even death.



One of the more dire consequences of this increase in drinking is among children still in elementary school.  It has a greater effect on cognitive development at this young age.                                                                                                                                                                 

 

Students who use alcohol remember much less of their academic work than those who do not use alcohol.                                                           



Also, statistics clearly show that the younger a child is when he or she begins drinking, the more likely they are to develop problems with alcohol as adults.                                                                                                                                                                                             



According to a report in the Journal of Substance Abuse, more than 40% of individuals who start drinking before the age of 13 will develop alcohol abuse problems later in life.	(Grant, BF, & Dawson, DA. 9:103-110, 1997).�



What Can Be Done?

• Educate others (including servers/sellers)

• Ban free distribution of energy drinks 

• Pressure corporations that sell these drinks 

• Tax energy drinks as spirits, not beer 

Presenter
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Communities need to aggressively seek both voluntary action by the alcohol industry and government action at all levels to protect our young people from harm. 



These products have the attention of other states and state’s attorney generals.



Educate others about the growing problem of energy drinks

Ban free distribution of energy drinks 

Pressure corporations that sell these drinks 

Tax energy drinks as spirits, not beer 

According to the Montana Department of Revenue Liquor Control Division, alcohol energy drinks contain malt beverages in kinds and amounts that classify them as “beer” under Montana Code Title 16 and are accordingly distributed by beer wholesalers to retailers for on and off premises consumption.  That classification makes alcohol energy drinks legal to sell at grocery and convenience stores.



Promote server education for grocery/convenience store clerks and bartenders

Several state agencies including MDT are participating in a workgroup to revise the MT Dept of Revenues' “Let’s Control It” curriculum taught around the state to servers and sellers of alcohol.

The revisions will include information about alcohol energy drinks.

Server education is currently (as of May 2008) provided around the state by the following:

Safe Kids Safe Communities coalitions

DUI Task Forces

Prevention Specialists under contract to DPHHS

Ending Underage Drinking (EUDL) grant recipients under contract to the Montana Board of Crime Control



You can make a difference by seriously addressing the teen and energy drink issue.  You may consider implementing the countermeasures just mentioned or any other ideas you may have.



Our Common Goal 

SAVING LIVES
on Montana’s roads
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Encourage participation in your local DUI task force.



If your county doesn’t have a DUI task force, please encourage them to help start one.



Lonie Hutchison with the Missoula County DUI Task Force is under contract to the Montana Department of Transportation to provide technical assistance to help start new DUI task forces.  Her phone number is 406-258-3880.







For more information
Jim Lynch, Director
Montana Department of Transportation (MDT)
Governor’s Representative for Highway Traffic Safety
(406) 444-6201
jilynch@mt.gov

Priscilla Sinclair
MDT State Highway Traffic Safety Bureau Chief
(406) 444-7417
psinclair@mt.gov

Lorelle Demont
MDT State Highway Traffic Safety Bureau
Impaired Driving Program Manager
(406) 444-7411
ldemont@mt.gov

mailto:jilynch@mt.gov
mailto:psinclair@mt.gov
mailto:ldemont@mt.gov
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